
Aidan Brueckner, Alisia Gruendel, Gillian Partyka, 
Michael Russell, Heather Rutishauser 



https://docs.google.com/file/d/1B6n91c8o8VDneZ-zU75XoKL5Ne4udHDI/preview


Challenges and Opportunities
Challenges:
● Building a brand from the ground up
● No tangible assets (the brand doesn’t exist yet)
● Other film companies have huge resources to market during COVID
● Creating a new identity that has easy name recognition and is memorable

Opportunities:
● No tangible assets (no creative limits!)
● No existing identity so we are able to test different routes
● Only public college human rights film series 
● COVID shows new opportunities to reach a wider audience 
● Connecting different followings through the different departments



Potential Initiatives
1. Stylescapes & focus group
2. Create a logo and refine brand identity
3. Posters, Flyers, Digital Signage
4. Animated Bumper
5. Film Reel & Title Card

a. (teaser interviews with filmmakers)
6. Social media templates
7. Website Assets
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Timeline



Adapting to Change
● No focus group 

○ No longer necessary, the clients had similar reactions 
● Cut down work load

○ Dropped the idea of a film reel
○ Decided against designing a website shell

● Working feedback into the deliverables
○ Communicating through email chains and zoom screen sharing 

● Rearranging our Timeline
○ As assets and requirements changed, so did the dates within our timeline



Original Stylescapes

Alisia + Gillian Aidan   Michael      Heather



Draft to Official Brand Stylescape



Primary Logo Drafts

The original sketches 

The second round of drafts 



Secondary Logo Drafts



BRAND GUIDE



Moodboard

The inspiration for UConn’s Human Rights Film+ Series 
comes from the energy and drive to showcase impactful 
stories. Using contract against light and dark, or dark and 
light to create a striking presence. 

The main colors and aesthetic are achieved through the 
unique imagery of the films combined with fresh and vibrant 
colors to give the brand a nice pop. The accent colors of 
orange are there to evoke feelings of energy and stimulation 
and green representing tranquility and good fortune -- all of 
which embodies the impact the Film+ Series strives to achieve 
with its audience. 

Passionate| Humanitarian | Contemporary



The smallest the logo 
should be 
represented is 1.5”

Minimum Size

Primary Logo

The UConn Human Rights Film+ Series logo is a unique blend of bold 
modern style with a touch of classical film iconography. The simple shapes 
used to develop a modern feel in tandem with pops of bright colors will 
help the audience recognize the Film+ Series as an engaging and 
energetic organization. The curves of the design were done so in a way to 
mimic the imagery of a flame, a symbol of hope and light. The use of the 
iconic film reel was done to tie in the beloved history of cinematography 
within the overall logo. 

This is the main logo that will be used in tandem with the text element for 
the series across all brand applications. The logo will easily help the 
Series stand out in its online web and social media presence, ad, and 
other materials to enhance the overall presence and professionalism of 
the brand. The logo should always be handled with intent and mindfulness 
according to these guidelines.



Secondary logos
The UConn Human Rights Film+ Series secondary logos 
and badges can be utilized as a peripheral identifier of the 
brand’s identity (they should not replace the primary logo 
next to the wordmark). 

The secondary logos should not in place of the Primary 
Logo.  

A.

Standard
A) In line with Wordmark

Banners
B) Facebook/Email Banner
C) Instagram Block

Badges
D) Green Plus 
E) Yellow Plus

B.

C.

D. E.



A. B.

Clear Spacing:
There should be a quarter inch distance 

around the primary logo. Always maintain 
this clear space around the logo to 

ensure legibility.

The color use for the Human rights Film+ 
Series is limited to the five colors of the 
palette. The logos will be used on either a 
lighter background, such as white or neutral 
colors (A). The inverted colors for the logo 
should be used on a darker background such 
as black or a darker navy (B). 

Color Usage Standard Color Inverted Color



Color Palette 

Consistently using the correct color palette reinforces the psychology behind the 
colors in order to emphasize the identity of the brand. 

The gray, yellow, orange, green, and navy blue represent the different entities 
that make up the Film+ Series. However, the colors truly are representative of 
the Film+ Series and the energy it embodies. The  tones of the yellow and 
orange are inviting and warm. The cooler tones of the gray, green and navy are 
calm, comforting, and mature. They embody the passions of the films presented 
in the series. 

#e5e5e5

#eda70c

#db5e2c

#55d385

#000e2f



A. B.

C. D.

E. F.

G.
Click Here

Unacceptable Usage
There’s a few necessary rules in order 
to maintain the integrity of the brand. 
Do not potentially compromise the look 
of logo by rotating, skewing, or 
distorting. This includes any 
unnecessary or ill-suited additional text 
or imagery such as drop shadows, 
outlines, or changing the color 
arrangements. 

Here are a few examples of some 
ways the logo and wordmarks should 
never be utilized. 

A. Do not rotate

B. Do not squash or 
stretch

C. Do not replace the 
primary logo with 
secondary images

D. Do not resize 
elements 

E. Do not rearrange 
elements

F. Do not add extra 
elements

G. Do not place 
elements inside 
the clearance 
space 



Typography
Typography, used consistently, best helps to represent the 
brand. These typefaces best showcase the series’s modern 
and energetic feel across print and web applications.

These typographies are predominantly used for advertisement 
such as facebook and or email banners, film premier posters, 
and social media promotional material.

Primary Font

Secondary Font



Poster Process
Initial Poster Ideas



Poster Process
Next Steps



Poster Process
More Workshopping



Poster Process
Final Products



Social Media Content
Instagram





Facebook Headers



Animation Process

Draft 1

Draft 2

Draft 3

https://docs.google.com/file/d/1rdedxuvuc9EuI28OsQS3ZsEtG7qXyjDU/preview
https://docs.google.com/file/d/1K3U-XnSi9gkllYF_Xf_0La4RhYux3kpi/preview
https://docs.google.com/file/d/12m9jHB5V1ZgWE1u4ql4flCmzJqRVW49v/preview


Final Animation

https://docs.google.com/file/d/1qbctr1s-d9kLNRAv-o99f5t7MIiSbXGX/preview


Title Card Process

https://docs.google.com/file/d/1IeIYl5f3hNZcC7ICDvH7HUZI125lX0t6/preview
https://docs.google.com/file/d/1ERe5MyyREVwT5QsqG1_5753WVu9H1ltX/preview


Final Title Card

https://docs.google.com/file/d/17L2kBIPt1FaDj3XKz_ns_WELzBW9TwU6/preview


Thank You!
Stay safe and healthy!


