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BTS Video 

https://docs.google.com/file/d/1GJ26ynodfRUctSmGPXEOqaWjmXnu6Vzk/preview


Our Goals
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● Create more notoriety for Amherst Cinema 

● Reach out to wider audiences

○ College students

○ Younger Community Members 

● Promote their new initiatives they are implementing 

as a result of COVID-19 closures 

● Reinvigorate their social media branding



Our Solutions 
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● Create editable social media templates for them to 

use how they please

● Develop infographics to patrons can understand 

how to use virtual cinema better

● Make assets for their website homepage to alert 

visitors to important campaigns and information

● Plan an event to gain a wider audience and 

interest for the theatre 



The Process
Our team, schedule, and process



The Process 
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● Team Organization

○ Arianna 

■ Social Media 

Design

■ Graphic Designer

■ Video Editor  

○ Megan 

■ Project Manager

■ Built 3D space

■ Video Editor

○ Emily

■ Web Artist 

■ Graphic 

Designer



The Process 
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● Development of Schedule

○ Who did what

● Steps and challenges in 

concepting and crafting 

the project



Results 
To boost Amherst Cinemas notoriety 
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Condensed 
Style Guide 

We condensed Amherst 
Cinema’s style guide into 
a shorter, more easy to 
look up brand aesthetic 
guide.  



10 Social Media 
templates were 
produced using 
Canva, as well as a 
number of potential 
captions  
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Curated Templates
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Visually appealing 
banner about the 
Have a Seat campaign 

Update Website Homepage

Place your screenshot here

Standout yet minimalist 
banner about COVID-19 
information

Matching web banner to 
promote Virtual Cinema 
infographic 

Graphics were made in 
order to highlight 
important information 
on the Homepage
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The creation of helpful 
infographics explaining 
how to set up at home 
virtual theater to be 
distributed via mail and or 
available on the website. 
This initiative can be apart 
of Covid updates and 
assist the older already 
existing audience in 
navigating the virtual 
cinema.

Informational Infographics 
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This promotional video was 
created to be posted originally to 
Amherst’s account for the art 
show but has now been adjusted 
to go live on UConn DMD’s 
Instagram as they will host the 
show. It is an informational 
segment explaining exactly what 
the art show is about, 

Promotional  Video 

https://docs.google.com/file/d/1rsMpBrL9kmxQV_sxymvjfsJJ3A3ntKoq/preview
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● Students create art inspired by a christmas 
movie to create excitement for the holidays and  
also bring a college audience to the theater
○ Showcased in a virtual art gallery
○ People can view and interact with each 

other virtually 
● Fun and engaging way to increase Amherst 

Cinema’s brand awareness
○ A promo video was created along with 

captions for Instagram to promote the 
event

Holiday 
Art Showcase



Conclusion
Project Takeaways 
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● Skills 
○ Teamwork
○ Collaboration
○ Communication

● Individual takeaways

As designers, this was a great experience to be able 
to create and plan promotional content for our 
initiatives. It has been a learning curve in setting us 
all up for success in our future endeavours.

We have learned to collaborate and create long 
term goals for a company, which is a valuable skill 
to have moving forward. We will be able to 
implement the knowledge from this project into our 
future careers as well.

Skills Used/ What 
We Learned
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● In moving forward we have left all accounts and 
passwords accessible for Amherst to utilize 
further, Through Canva they will be able to 
access our templates for editing for future uses.

● In terms of the deliverables, Amherst Cinema 
can move forward with implementing the two 
different Informational Infographics to their site 
and print if necessary. 

● In terms of branding through instagram, they 
can put the brand associated hashtags in their 
future captions to generate more exposure. 

● They now have knowledge about Artsteps and 
can potentially utilize it for future events they 
host.

Moving Forward



Thank You!
Any questions?


