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Objective

Equip the Connecticut River Museum
with the tools and resources to pivot
towards a more robust digital
presence and expand outreach
beyond current demography




Market Demographics

Current

Strong Gen X and Baby
Boomer attence (65+)

Goal

Gen Z and Millenials (15 to
28)

Retired
High Income
Looking for something to do

Lives near museum

College and early career
Low income

Looking for something to do
on weekend

Looking for somewhere to
take pictures for social
media



Week 7

Week 8

Week 9

Week 10

Week 11

Week 12

Week 13 (Thanksgiving Break)

Week 14 (Final Client Deliverables)

BRIDGET

Evaluate their social
media presence

Get photo content from
on site visit

Help with secondary
logo design

Help curate SM
giveaways

Selfie spot designs

Help with video editing
if needed; work on
compiling final

presentation and ATION

case study

Finalize style guide, SM
templates, etc.

DEVIN

Assemble research of
comparable brand
presences and styles on
YouTube

CRM Visit, record
sample footage for
video content

Assemble video content
for editing and plan out
stable of curated videos
Draw up initial video
bumper and transition
designs

Create animated
bumpers

Edit video footage

Turkey nap

Provide template files
for future video
production, as well as
video posting guidelines

MARCELLA

Research hashtags,
sticker designs

Finish Stickers and list
of most relevant
hashtags

Create hashtags,
research advertising
plan

Finish advertising plan

Help with video editing

Additonal video editing
and prepare final
presentation and ATION
case study

eat turkey, take a nap

sticker/button design,
list of relevant and new
hashtags, advertsing
budget plan, edited
videos

: Schedule and Roles

MEAGHAN

Sticker sketches
completion - send for
approval

Render sticker designs
(record footage for
ATION)

Secondary logo designs

Create social media
giveaway
mockups/templates
Sketch selfie spot
designs - send for
approval

Render selfie spot
designs & help with final
deliverables

Revise selfie spot
designs



Process and BTS Content


https://vimeo.com/490923124
https://docs.google.com/file/d/19MSP4T0b-WetHQjfumy8t1MgDWfOwiIC/preview

Final Deliverables
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Bright, kid-appealing designs for the
museum to use in the kids' section of
their store and for events. The designs
are distinct from the rest of the
museum merchandise, but stick to a
general aesthetic.
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tickers (Holiday Variants) - Meaghan
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Selfie Spots

Designs for a “Selfie Spot” floor
decal the museum can place in
photogenic locations. Connected
to hashtags and promotional
social media concepts.






#Research - Marcella

Currently used hashtags - #ctrivermuseum #ctrivervalley #enviromentalist #plasticpolution
#museums #funthingstodo #firstresponders #firstresponderdiscounts #zoomlecture
#leafpeeping #leafphotography #fallcruise #onrust #enviromental #platicfreeocean
#sustainability #paddleadventures #paddle #paddler #funthingstodoinct #nationalfamilyday2020
#coolweathervibes #ctriver #sweatchirtseason #CTriver #AskACurator
#connecticutrivermuseum #conquerthecurrent #SUP #riverrace #puzzles #shopfromhome
#rivertales #cthistory #cfmc_ct #essexct #winh #dayoff #experienceessex

Hashtag goals
e Connect with younger population
e Advertise to people in CT and New England
e Connect with people who want a fun safe thing to do in their area
All Usable hashtags -
New hashtags to introduce - #ctfamilyfun #covidfriendlyfun #sundayfunday #CRM #ctmuseums

Seasonal Hashtags -
#sweaterweather #leafpeeping #leafphotography #fallcruise

Attraction specific hashtags -
#submarine #firstsub #theturtle #onrust #ispy

Hashtags that target certain groups of people -
#firstresponders #firstresponderdiscounts

History related posts -

#ctmuseums #cthistory #museums #ctrivertales

For Special attraction posts -

#onrust #irstsub #theturtle #ctrivertrainshow #paddleadventures #ispy #rainispy

Seasonal posts -
#sweaterweather #leafpeeping #leafphotography #fallcruise #coolweathervibes
Giveaways -

#giveaway #amilyfun #cthistory #ctrivermuseum

Day off posts -

#dayoff #unthingstodo #sundayfunday

Kid related posts -
#funthingstodo #ctkidfriendlyfun #paddleadventures #ctfamilyfun #covidfriendlyfun

Environmental posts -



Advertising .

Plan

Marcella - link

AN\


https://drive.google.com/file/d/1hZvwHLyGz27rtyIvrGTEC-uzw7J-8ED1/view?usp=sharing

Sticker Designs - Bridget

CONNECTICUT
RIVER MUSEUM




Selfie Spot Designs (Bridget)

CONNECTICUT RIVER MUSEUM

SELFIE SPOT

#CTRiverMuse\"m




CONNECTICUT RIVER MUSEUM
We are closed Sundav

we thank you tanding!
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Built over several years in upstate New York using traditional plans and means, the Onrust serves to
educate and entertain visitors curious about the age of exploration, the fur trade, and our early colonial history.
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https://vimeo.com/490856036
https://docs.google.com/file/d/1kpLYT1nQksQk_R_QbuZKK9vkJCOlzj6Q/preview
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Video Content - Devin
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B  Onrust Tour Video.mp4 B  Video End Animation.avi B Video Start Animation.avi
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Video Template.prproj



Applicable Skills

R Communication

It was incredibly important that we kept in
contact with our client. We kept them in the
loop and encouraged feedback at all stages
of our processes to ensure the best
deliverables.

25§ Negotiation

Working in a team setting requires some
negotiation. We had to divide up the tasks
not only to get it done but to our best
abilities. Everyone was given tasks that best
fit their personal skills.

Creativity “%D

Making new assets for a client requires
creativity and thinking outside of the box.
We had to work with what we were given but
also integrate new ideas and fresh creations.

Analytical Thinking

Improving our client's business meant doing
research into their current numbers and
analytics so that we can make projections for
the future. Thinking strategically and in the
best interest for the client was very
important to us.



THANK YOU!

From the University of Connecticut CRM Agency Team

Devin Quinn, Marcella Vertefeuille, Bridget Sweeney, Meaghan Doherty

CONNECTICUT

RIVER MUSEUM



https://slidesgo.com/
https://www.flaticon.com/
https://www.freepik.com/

